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DESCRIPTION

The Marketing Club of Atharva Institute of Management Studies successfully organized
“MemeMania — Where Marketing Meets Memes” on 23rd December 2025 at the Big Seminar
Hall, Atharva University Campus. The event witnessed active participation from STEM First
Year and Second Year students, creating an atmosphere filled with creativity, enthusiasm, and
practical learning.

The event was designed to merge contemporary digital culture with core marketing concepts,
allowing students to express their understanding through memes. Participants creatively
linked humor, trends, and visual storytelling with marketing theories such as branding,
promotions, customer engagement, and digital outreach. This innovative format helped
students experience marketing beyond textbooks and apply concepts in a practical and
engaging manner.

The successful execution of the event was made possible due to the continuous support,
guidance, and encouragement provided by the Faculty Coordinator, Dr. Swati Agrawal. She
played a vital role as a strong support system throughout the planning and execution process.
Her clear guidance, smooth coordination, and motivating approach ensured that the event
was conducted seamlessly and in an organized manner. Her mentorship helped students stay
focused, confident, and aligned with the objectives of the event.

The Marketing Club also extends sincere gratitude to all faculty coordinators, whose constant
encouragement and support contributed significantly to the overall success of the event. Their
guidance and cooperation helped maintain discipline, structure, and academic relevance,
making the event both enjoyable and educational. With collective efforts from faculty
members and student coordinators, MemeMania turned out to be a well-organized, creative,
and impactful learning experience.

Objectives:

e To encourage students to think creatively and innovatively using modern digital trends

e To help students apply theoretical marketing concepts in a practical and engaging
manner

e To enhance understanding of branding, communication, and consumer engagement
through memes

e To promote teamwork, creativity, and confidence among students



Key Takeaways:

e Understanding how memes can be used as a powerful marketing communication tool
e Gaining insights into creative brand positioning and audience engagement
e Learning how humor and creativity can enhance marketing effectiveness

e Developing teamwork, presentation, and analytical skills

Learning Outcomes:

e Students were able to relate marketing theories to real-life digital content
e Improved creative thinking and practical application of marketing concepts
e Enhanced knowledge of digital marketing trends and consumer behaviour

e Boosted confidence in presenting ideas in an innovative format
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Where Marketing Meets Memes!

Get ready for an afternoon packed with creativity, humour, and marketing
brilliance. if you think memes are just for fun think again.
This is where ideas go viral! /#

mm 23" December, 2025

& 02:00 PM To 05:00 PM

Venue: Big Seminar Hall, 4™ Floor, Phase 3, Atharva University Campus, Malad (W)
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Feedback Analysis

T . How would yvyou rate thhe
overall event?

6S responses

Average rating (4.622)
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This indicates that the event was extremely well-received and met participants’ expectations in
terms of content, organization, creativity, and engagement. The high average rating reflects the
success of the event in delivering both learning and enjoyment.

2.Was the event
engaging and interesting
throughout?

65 responses

@ Yes
@® No

» Somewhat

This result highlights that the event successfully maintained participants’ interest from
beginning to end. The interactive format and innovative use of memes played a key role in
keeping students actively involved.



3.What did you learn or
gain from participating in
Mememania?

65 responses

Improved general

Knowledge B e

Better teamwork
and
communication

48 (73.8%)

Time
management and
quick thinking

38 (58.5%)

Confidence in
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These results clearly show that the event contributed not only to academic learning but also to
the development of essential soft skills, making it a well-rounded educational experience.

4. Were the event
coordinators or
volunteers helpful and
approachable?

65 responses

@® Yes
@® No
@) Somewhat

This overwhelmingly positive response reflects the strong coordination, teamwork, and
support provided by the student coordinators and volunteers, guided effectively by faculty
members. It demonstrates smooth communication and efficient management throughout the
event.



5.How interactive did you
find the rounds of the
event

65 responses

@ Very interactive

@ Somewhat
interactive

a @ Not interactive
ST

This confirms that the structure and design of the event rounds encouraged active

participation, creativity, and student involvement, which significantly enhanced the overall
experience.

.Would you like to
participate again in such
events?

65 responses

@® Yes
@® No
@ Maybe

il

The innovative concept, strong faculty guidance, effective student coordination, and
interactive format resulted in excellent engagement, valuable learning outcomes, and high

participant satisfaction. The event successfully achieved its objectives of combining creativity
with practical marketing knowledge.
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